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February 12-13, 2017 • n=300 • Margin of Error =+/-5.7% 
 
Welcome Home is a consumer survey project sponsored by the Pennsylvania Association of 
Realtors®. The surveys, performed by Keystone Analytics®, are conducted on a quarterly basis and 
provide information on a number of consumer buying trends, such as financing products used in the 
transaction, reasons behind the home purchase, and challenges faced with the buying process. Find 
more information at WelcomeHomePA.org or on Twitter at #WelcomeHomePA. 
 
Key Findings 
 
Cash-only home purchases reverted back to their historical averages after two straight 
surveys where growing shares of respondents reported buying their homes in cash. Since the 
first Welcome Home survey in the summer of 2015, an average of 23 percent of survey respondents 
reported buying their homes in cash. Last November, the share of cash-only purchases peaked at 30 
percent of all respondents. But in the most recent survey, the share of homebuyers reporting a cash-
only purchase dropped down to just under 25 percent, with 28 percent of females and 23 percent of 
males indicating a cash-only purchase.  
 
 

 
 

CASH-ONLY PURCHASES 
 
  



 

 
 

CASH-ONLY PURCHASES BY AGE 
 
 
 
Respondents who were most likely to buy a home with cash were also the most likely 
respondents to report having a lower income. While it seems counterintuitive that 1 in 3 buyers 
with incomes under $50,000 reported buying homes in cash, age may be driving a higher share of 
lower-income respondents reporting cash-only purchases. Seventy-five percent of cash-only buyers 
were over 50 years old, while 64 percent of respondents with an income of under $50,000 were over 
50 years old. 
 
 

 
 

RESPONDENTS WITH INCOME UNDER $50,000 BY AGE 
 
 
 
  



The share of homebuyers who report using home search websites and apps returned to their 
historical averages. Historically, just under 55 percent of respondents report conducting at least 
some initial exploration on their own using home search websites. In the November survey, this 
share dropped to just over 45 percent of all respondents. This time around, we see a return to the 
mean share of 55 percent, and Realtor®.com continues its slow but steady rise in use by recent 
homebuyers, narrowing the gap against Zillow.com  
 

 
 

WEBSITE USE IN HOME SEARCH 
 
 

 
 

WEBSITE USE – ZILLOW.COM VS REALTOR®.COM 
  



Homebuyers are more unsure of how long they plan to stay in their current home, compared 
to past surveys. Over the course of the Welcome Home surveys, the average share of homebuyers 
who say they are unsure of how long they plan to live in their current home has been just over 14 
percent of respondents. In the first quarter survey, 23 percent of respondents could not or would 
not give an estimate of how many years they plan to live in the home they have just purchased. It 
will be worth noting if this upward trend continues in our next wave of survey work, or if this 
represents a temporary spike that can happen from time to time in tracking surveys such as these. 
 

 
 

YEARS TO STAY IN HOME 
 
 
 
 
 
 
 
Methodology 
The survey was fielded by Keystone Analytics® on the evenings of February 12-13, 2017, using 
telephone interviews conducted by live operators. Survey respondents are adult residents of 
Pennsylvania identified by purchased consumer data as having purchased a home in the 
Commonwealth of Pennsylvania in the last 12 months. Respondents were asked to confirm this 
before being invited to complete the survey over the phone. A total of 300 respondents completed 
the survey over those evenings. 
 
Survey responses were weighted based on the geographic distribution of new home sales in 
Pennsylvania over the last 12 months, and grouped based on the layout of Pennsylvania’s 
demographic marketing areas (DMA). Results have a margin of error of +/- 5.7 percent within a 
confidence interval of 95 percent. 


